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Associate, Marketing & Communications 
 
Status: Full-Time 
Location: Toronto, ON 
 
 

Are you a persuasive writer who enjoys creating content that evokes strong emotional 
connections with donors and community members? Do you enjoy working across email, 

web platforms, digital campaigns, and social media? Seeking an opportunity to do 
meaningful, forward-thinking work in a fast-paced work environment? Are you looking 

for a challenge and a chance to grow your skills? 
 

If so, we’d love to hear from you! 
 
About Us: 
 
Cystic Fibrosis Canada (CF Canada) is a national charitable not-for-profit corporation established in 1960 
and is one of the world’s top three charitable organizations committed to finding a cure for cystic 
fibrosis (CF). As an internationally recognized leader in funding innovation and clinical care, we invest 
more in life-saving CF research and care than any other non-governmental agency in Canada. 
 
Overview: 
 
The Cystic Fibrosis Canada team is looking for an enthusiastic, innovative, and dedicated Associate, 
Marketing & Communications to help us bring our external and internal communications to the next 
level! The candidate will work closely with the Director, Marketing & Corporate Communications to 
provide strategic support, content, and project management for initiatives supporting the organization’s 
mission, volunteer engagement, community engagement and regional initiatives. The candidate will also 
assist with the deployment of the newsletter and support the continual refreshing of online content.   

 
Cystic Fibrosis Canada offers a caring and collegial work environment, comprehensive benefits and 
flexible work hours. This position will report to the Director, Marketing & Corporate Communications 
and will work out of our National Office at 2323 Yonge Street, Toronto, ON. 
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Key Responsibilities: 

 

• Collaborate with other departments to create persuasive and timely content about CF Canada’s 
mission, community engagement, volunteer priorities, and results for use in print, electronic, 
social media and web channels. 

• Assist with developing and implementing marketing and communications strategies and tactics 
(including email campaigns, digital ads, creative assets, websites, social media, etc.) that support 
the mission, volunteer, community engagement and regional (excluding fundraising) team’s 
work. 

• Project manage the mission, community engagement and volunteer related initiatives including 
creating and updating critical paths, data requests & segmentation plans, participating in team 
meetings, etc.  

• Provide strong client service when working with other teams, using a proactive, efficient, and 
problem-solving approach. 

• Source information, gather quotes and secure approvals on content through working 
diplomatically and collaboratively with internal teams. 

• Deploy and assist with creating the content calendar for the newsletter, developing the content, 
and monitoring its performance. 

• Oversee metrics reports for mission, community engagement, volunteer, and regional 
initiatives. 

• Act as key client contact to digital agencies and vendors, providing briefs, project management 
and ongoing feedback. 

• Assist in updating the organization’s story bank, liaising with, and gathering community stories 
and photos. 

• Oversee media monitoring, daily reports, and media metrics reports. 

• As needed, pitch media and help coordinate media interviews, ensuring spokespeople are well 
prepared, and journalists receive the information they require in a timely manner. 

• Assist with deploying email communications when necessary. 

• Assist with refreshing CF Canada brand assets which could include creating brand templates, 
and website updates. 

• Keep up to date with industry best practice in marketing and communications for not for profits. 
 

 
Key Competencies and Experience: 

• Post-secondary education in marketing, communications, public relations, social media 
engagement or related fields; 

• Solid understanding of marketing, communications, social and digital principles, with proven 
experience in delivering high quality outcomes; 

• Minimum of three years experience producing high impact, thoughtful and persuasive content 
and materials meant to influence current and prospective constituents, including patients and 
their families, and other key stakeholders; 

• Strong copywriting skills, including a demonstrated ability to write for different platforms 
including email campaigns, websites and social media, and a keen attention to detail; 

• Comfortable creating and updating content on email platforms such as Engaging Networks, 
digital platforms and tools such as Sprout Social, WordPress, and social media such as Facebook, 
Twitter, Instagram; 

• Basic experience in graphic design (i.e. photoshop and/or illustrator) for social media graphics; 
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• Ability to multi-task and manage multiple responsibilities with competing and changing 
priorities; 

• Ability to work diplomatically and collaboratively with a range of internal teams; 

• Strong communicator both verbally and written; 

• PC Knowledge: Microsoft Office, Microsoft Excel, PowerPoint, Google Analytics. 

• Demonstrate initiative, resourcefulness, creativity and flexibility; 

• Demonstrated ability to manage time effectively, and coordinate multiple projects and 
deadlines simultaneously, with a high attention to detail and a flexible and positive attitude; 

• Bilingualism (English/French) considered an asset. 
 

 
Please submit your resume and cover letter to hr@cysticfibrosis.ca. Please indicate “Associate, 
Marketing & Communications” in your subject line, and include your salary expectations.  
 
*Note: All job postings will be open a minimum 5 business days from the date of posting.  
 
Cystic Fibrosis Canada thanks all applicants in advance. Only those candidates selected for an interview will be 
contacted.  
 
Cystic Fibrosis Canada is committed to creating a diverse environment and is proud to be an equal opportunity 
employer. All qualified applicants will receive consideration for employment without regard to culture, ethnicity, 
race, color, religion, beliefs, gender, gender identify or expression, sexual orientation, nation of origin, genetics, 
disability, age, or veteran status. 
 
We will be happy to work with applicants requesting accommodation at all stages of the hiring process.  
 
For additional information on our values (Excellence, Accountability, Caring & Teamwork), Cystic Fibrosis Canada 
and the courageous fight being waged against this disease, please visit www.cysticfibrosis.ca. 
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